
ARE THEY AWARE OF THE BENEFITS?
Members are going to be taking time out of their day to participate so ensure that members get the 
most out of participating in the User Group. 

● Where will your members get the greatest information about your User Group? How will you 
provide opportunities for peer-to-peer engagement?  Are those opportunities in-person or 
online? Do you have a way to communicate often with the members of your User Group?

○ Canvas Suggestion: Create a discussion in the Canvas Community where you and 
your members are able to communicate and share ideas, introduce new thoughts 
to the community and generate conversations.

HOW WILL USERS CONNECT WITH EACH OTHER?
A few things to consider as you try and get User Group members to connect with each other.

● Do you have a calendar where you post events?
○ Canvas Suggestion: Create a CanvasLIVE event - CanvasLIVE events are widely 

viewed, often accessed and frequently visited for event information. Invite people 
to the CanvasLIVE event (click the Invite People button) and select folks you think 
might be interested in attending.    

● Will your user group have sub-groups? 
○ Canvas Suggestion: Search past events in CanvasLIVE for similar topics, 

comment on those events by @mentioning those who RSVPed to previous similar 
events might be interested in attending yours. Commenting on an event will also 
notify those who RSVPed to that event.

MANAGING EXPECTATIONS
What do your members expect from the user group? Think of this question as an on-going gauge for 
how effective your User Group can be in terms of communication, access to other users, and what they 
will get out of participating. It is also difficult to answer this question without constantly asking what 
members want out of participating.  It is important to avoid making decisions about the value that your 
members are seeking without asking them! 

VALUABLE TAKEAWAYS
Your User Group will certainly offer an array of opportunities to learn and engage. It is advisable that 
you document, aggregate, and share the voice of your members. Not only does this become a great 
historical resource, but it provides ongoing market data and feedback to validate ideas and 
prioritization new features for the Canvas Product Development team. 

Get The Most 
Out Of Your 

Canvas User Group
With basic guidance on a framework for the decisions you have to make, you have 
set yourself  on the course toward creating a sustainable Canvas User Group that 
delivers ongoing value to both your members and the broader Canvas Community!
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https://community.canvaslms.com/docs/DOC-14887-75187841194
https://community.canvaslms.com/docs/DOC-15434-75187981059

