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ASK YOURSELF:

WHAT ARE COMMON PITFALLS
WHEN TRYING TO CREATE A
SUCCESSFUL DESIGN?
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ELEMENTS PRINCIPLES

COLOR
SPACE
LINE
SHAPE
FORM
VALUE
TEXTURE

CONTRAST
EMPHASIS

BALANCE

RHYTHM/ MOVEMENT

PROPORTION/ SCALE
PATTERN
UNITY/ HARMONY




ELEMENTS PRINCIPLES

« COLOR
- SPACE

+ IMAGERY
* FONT

CONTRAST
EMPHASIS

PROPORTION/ SCALE

UNITY/ HARMONY




IMAGERY:

'QUALITY AND
CONSISTENCY IS KEY.




ITS EASIER TO MAKE A LARGE IMAGE SMALLER THAN TO A
MAKE A SMALL IMAGE LARGER. IMAGERY:

QUALITY AND
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CHOOSE IMAGES FROM THE SAME FAMILY OR APPLY THE

SAME EFFECT TO MAKE YOUR IMAGES FEEL COHESIVE. IMAGERY:
QUALITY AND
CONSISTENCY IS
e A KEY.
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FILE TYPES

OFTEN USED FOR PHOTOS
J PG ON THE WEB.

PN G HIGH QUALITY IMAGE THAT
KEEPS TRANSPARENCY.

E PS VECTOR FILE, INTENDED TO
BE MANIPULATED.

ARTICLE:
VECTOR, RASTER, JPG, EPS,
PNG- WHAT'S THE DIFFERENCE?

HUSIGAL AL



https://modassicmarketing.com/understanding-image-file-types/

RESOURCES:



http://www.freeforcommercialuse.net/
https://www.flickr.com/
http://www.morguefile.com/
https://commons.wikimedia.org/wiki/Main_Page

COLOR:

PICK A SCHEME AND
STICK WITH IT.




CHOOSE 1 OR 2 COLORS PLUS BLACK AND WHITE COLOR:

PICK A SCHEME
AND STICK WITH
IT.

SPEECH




USE VARIATIONS OF A COLOR TO PROMOTE HARMONY. COLOR:

PICK A SCHEME
= Meny
..4,__'_ . 17

AND STICK WITH
IT.

Netlite
Research

Digitale floker og
store ambisjoner?
Hjelpen er ncer.

Sjekk vére 80 digitale hoder




FLAT, COLORFUL DESIGN IS IN! COLOR:

PICK A SCHEME
AND STICK WITH
IT.
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FOLLOW THROUGH- CONSISTENCY IS KEY.

\

COLOR:

PICK A SCHEME
AND STICK WITH
IT.




RESOURCES:
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https://color.adobe.com/create/color-wheel/
http://www.color-hex.com/

'FONT:

KEEP IT SIMPLE!




FONT FAMILIES

AaBbCc SERIF

| SANS-SERIF AaBbCc

a4 Ce  SCRIPT

| DECORATIVE 7z%5Ce




TERMINOLOGY: THE SPACE BETWEEN...

-

EACH NEW LINE

CHARACTERS | } ‘ ‘




AVOID WORD ART & STAY AWAY FROM DEFAULT FONTS. FONT:
KEEP IT SIMPLE!

Google

Googht Search I'm Feeling Lucky

Let's work together to build a more accessible world for all




LIMIT YOUR CHOICES TO 1 OR 2 FONTS.
« HEADER-ATTENTION-GRABBING

« SUBHEADER- MORE SIMPLE

« BODY- EASY TO READ

HEADER

SUBHEADER

BODY

HELLO THERE!
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exercitation ullameco
laboris nisi ut aliquip ex ea commodo consequat. Duis aute
irure dolor in reprehenderit in voluptate velit esse cillum dolore
eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa gui officia deserunt mollit anim id est
laborum.

FONT:

KEEP IT SIMPLE!




THINK ABOUT YOUR OVERALL MESSAGE. FONT:
KEEP IT SIMPLE!
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HELVETICA NEUE ULTRA LIGHT

1 hate you

HELVETICA NEUE BLACK




THINK ABOUT YOUR OVERALL MESSAGE.

THE
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BEHIND TYPE CHOICES
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FONT:

KEEP IT SIMPLE!




RESOURCES:



https://www.myfonts.com/WhatTheFont/
https://www.google.com/fonts
http://www.fontsquirrel.com/
http://www.dafont.com/
http://losttype.com/

- SPACE:

GIVE A LITTLE RESPECT.




RESPECT THE SPACE OF YOUR ELEMENTS.

MENTORING FOR CREATIVES
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SPACE:

GIVE A LITTLE
RESPECT.




RESPECT YOUR BACKGROUNDS. SPACE:

GIVE A LITTLE
RESPECT.
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PICK A FOCAL POINT.

|. R} FUNCTIONAL
[/ WORKS

FUNCTIOMNAL PROGRAMMING SPECIALISTS

SPACE:

GIVE A LITTLE
RESPECT.
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SPACE:

GIVE A LITTLE
RESPECT.




SPACE:

GIVE A LITTLE
RESPECT.




HOW TO START:

FIND INSPIRATION.




HOW TO
START:

RESOURCES: o

21 WAYS TO
GET VISUAL
IDEAS

AUSTIN KLEON CONNIE MALAMED
BOOK ID BLOG



http://www.amazon.com/Steal-Like-Artist-Things-Creative/dp/0761169253
http://theelearningcoach.com/media/graphics/21-ways-to-get-visual-ideas/
http://designarchives.aiga.org/#/home
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FANKEM TODAY,
PAKEM TORQRATW,
FANEM FOREVER.
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PROFESSOR STEPLOWSKI'S

'HUNGERGAMES

[SURVIVAL OF THE FITTEST




SYLLABUS
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ADAPTIVE HEADER

IrestructureCon1 8
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ADAPTIVE HEADER

Table propériies

il RSl

1. INSERT 1x1 2. MAKE WIDTH: 3. ENTER HEX ' """"

TABLE 100% (#000000)




RESOURCES

-

HOME SWEET CREATING AN COLUMNS

HOMEPAGES INVITING WITHOUT
WITHOUT COURSE HOME § TABLES: CODE-

TABLES PAGE SNIPPET

4

CHRIS LONG STEFANMIE SANDERS GEROL PETRUZELLA
CANVAS COMMUNITY CANVAS COMMUNITY CANVAS COMMUNITY



https://community.canvaslms.com/groups/designers/blog/2015/05/22/sweet-home-pages-without-tables
https://community.canvaslms.com/groups/designers/blog/2015/04/16/creating-an-inviting-course-home-page
https://community.canvaslms.com/docs/DOC-3289
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https://www.canva.com/

QUESTIONS?

VISIT THE CANVAS
COMMUNITY EVENT PAGE
FOR MORE RESOURCES!




THANK YOU!

CONNECT:

A



https://www.linkedin.com/in/jennsteplowski
http://jennsteplowski.weebly.com/
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